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Dear Prof. Juan Pérez, 

Thank you for your thoughtful and insightful response to our article, "Corporate Social Responsibility 
and Ideological Education: Insights from Global Business Practices." We appreciate your recognition 
of the growing importance of integrating ideological education into CSR frameworks, as well as your 
constructive comments regarding the global diversity of ideological frameworks and their 
implications for multinational corporations (MNCs). 

You raise an essential point about the cultural and ethical challenges that arise when businesses 
attempt to implement standardized CSR strategies across diverse global contexts. Indeed, as CSR 
becomes increasingly globalized, it is crucial for multinational corporations to navigate the 
complexities of local values, legal environments, and societal expectations. In response to this 
challenge, many companies are adopting a more localized approach to CSR that allows for the 
customization of initiatives while maintaining alignment with overarching corporate values and 
principles. 

In our study, we touched upon the importance of cultural sensitivity in CSR initiatives, but we agree 
that further exploration of how ideological education can be effectively adapted to different cultural 
contexts is warranted. It is crucial that businesses not only communicate universal ethical principles 
but also tailor their CSR programs to ensure that they resonate with local communities and 
stakeholders. A one-size-fits-all approach is unlikely to foster the trust and engagement needed for 
long-term success. 

Your comment on the diverse interpretations of values such as "ethical AI development" and 
"environmental stewardship" across different regions is particularly pertinent. As you rightly point out, 
what may be considered ethically responsible in one country may be viewed differently in another. 
This highlights the importance of a flexible, yet coherent, ideological framework that respects local 
norms while upholding the company’s core values. We plan to address this dimension in future 
research, focusing on how ideological education can balance global CSR goals with local cultural 
and ethical realities. 

Once again, we appreciate your feedback, which further enriches the conversation on the evolving 
role of CSR and ideological education in fostering sustainable and ethical business practices 
worldwide. We look forward to continuing this important dialogue and building on these insights to 
inform future research and corporate strategies. 

Sincerely, 

Nguyen Van An 
Faculty of Business Management 
National Economics University 
Email: nguyenvanan@neu.edu.vn 
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